
 

 

PRESS RELEASE 

THE BOARD OF DIRECTORS OF DIGITAL360 S.P.A. APPROVES THE CONSOLIDATED HALF-YEARLY 

FINANCIAL REPORT AT JUNE 30, 2021:  

RESULTS STILL GROWING STRONGLY: TURNOVER +28%, EBITDA +33%,  

NFP ESSENTIALLY ZEROED OUT. 

 
 
Group results for the first half of 2021:  
 

§ Consolidated revenues of €16.2 million, an increase of 28%, compared to the same period 
in 2020; 

§ EBITDA1 of Euro 3.7 million, up 33%, compared to Euro 2.8 million in the same period of 
2020; 

§ EBIT and Adjusted2 EBIT of €2.3 million and €2.8 million, respectively, both up almost 50% 
from 30 June 2020; 

§ Net income and Adjusted net income of €1.4 million and €1.9 million, respectively, 
compared to €1.1 million and €1.46 million at 30 June 2020; 

§ Net Financial Position substantially reduced to zero (€0.3 million), compared to €3.6 million 
at 30 June 2020 and €1.4 million at 31 December 2020. 
 
 

Milan, 20 September 2021 - DIGITAL360 S.p.A., an innovative SME listed on the AIM Italia market 
of Borsa Italiana, ("D360" or the "Company"), announces that the Board of Directors, which met 
today, reviewed and approved the consolidated half-year financial report as of 30 June 2021, 
prepared in accordance with the AIM Italia Issuers' Regulations and in compliance with Italian 
accounting standards.  

"The analysis of the half-yearly results of the last two years shows that we have more than doubled 
our EBITDA, and its ratio to revenues has gone from 11% to 23%”, says Andrea Rangone, President 
of DIGITAL360. “In just one and a half years we have zeroed the Group's net financial position 
starting from a value of over 6 million at December 31, 2019, and this despite investments and 
acquisitions made for several million euros; since the listing, in June 2017, the company's 
capitalization has quadrupled. We are particularly satisfied with the results achieved, because they 
are rooted in the entrepreneurial vision that has always guided us and in the investments made in 
past years. We are confident for the new market scenario that we see in front of us, strongly 

 
1 The EBITDA and EBIT ratios are not identified as an accounting measure under national and international accounting standards 
and should not be considered as an alternative measure for evaluating the performance of the group's operating results. 

2 Adjusted amounts are reclassified to neutralise the effects of amortisation relating to consolidation differences at 30 June. 



 

 

positively impacted by the shake-up of digitalization induced by the pandemic and the National 
Recovery and Resilience Plan, and satisfied because this year we became a Benefit Company, 
convinced that our growth can be achieved in an increasingly sustainable and inclusive manner, with 
positive impacts on the entire ecosystem that surrounds us." 

"The scalability of the business and the ability to contain costs with respect to the evolution of 
revenues has allowed us to grow margins higher than revenues, thus repaying the investments in 
technological innovation made in recent years, and thanks to which we have been able to 
increasingly develop highly innovative and engineered service models, which have allowed us to 
extend the business model especially towards the market of small and medium-sized companies - 
says Gabriele Faggioli, CEO of DIGITAL360 -. We are increasingly focusing on an innovative approach, 
strongly based on proprietary assets (in addition to the DIGITAL360 Network, we also have know-
how based on technological platforms delivered in As-A-Service mode), which is revolutionizing the 
reference markets. 

"Underlying this significant growth is also the significant increase in Annual Recurring Revenue by 
subscription, which at the end of the first half reached 7.7 million euros, an increase of around 50% 
compared to the first half of 2020," says Raffaello Balocco, CEO of DIGITAL360. "The growth we 
achieved in the half-year, which was entirely organic, takes on even greater significance for us if read 
in light of the fact that an important and historic line of business for the Group, that relating to the 
organization of events in presence, has not yet been able to count on resuming operations, due to 
the restrictions linked to the health emergency. And we are convinced that the recently finalized 
acquisitions will further boost the Group's revenue and margin growth". 

 

Main consolidated results for the half-year 

Revenues earned for the six months ended June 30, 2021 amounted to €16.2 million, an increase of 
28% compared to €12.7 million in the corresponding period of 2020. 

Value of production came close to 17 million euros, compared with 13.4 million euros in the 
previous half-year.  

EBITDA amounted to 3.7 million euros, up 33% from 2.8 million on June 30, 2020.  

EBIT was €2.3 million and consolidated net income was €1.4 million, compared to €1.5 million and 
€1.1 million, respectively, in the corresponding period of 2020. 

Adjusted EBIT amounted to €2.8 million, an increase of 48% compared to the value at 30 June 2020. 

Adjusted consolidated net income was €1.9 million, compared to €1.46 million in the first half of 
2020.  



 

 

Regarding the main balance sheet and financial data, it should be noted the Group's Net Financial 
Position (debt) went from € 1.4 million at 31 December 2020 to € 0.3 million at 30 June 2021.  

With regards to the NFP, it is worth remembering that at the end of the half-year period, a residual 
portion of the convertible bond (POC) amounting to 1.56 million euros was still outstanding: 
considering the conversion ratio corresponding to 1.60 euros per share, at the current share price 
(well above 4.00 euros) the conversion option is highly convenient, i.e., "in the money", with a 
virtually positive NFP (credit) for more than one million euros in case of full exercise of the 
conversion option. 

These are positive results, considering in the first half of the year (i) the Group sustained a cash out 
for investments totalling Euro 2.4 million (of which Euro 1.4 million for M&A), (ii) the Group settled, 
for a total of approximately 0.9 million euros, IRES (corporate income tax) and IRAP (regional tax on 
productive activities) balances and payments on negligible accounts from the previous year, and (iii) 
the growth in volumes, with the inevitable increase in trade receivables and payables, partly 
curtailed the positive contribution of net working capital to the generation of liquidity. 

Consolidated Shareholders' Equity strengthened, rising from €9.8 million at December 31, 2020 to 
€12.7 million at June 30, 2021. 

A summary of the main economic and financial indicators is provided below. 



 

 

 

 

 

 



 

 

 

 

 

 

The reference scenario  

The Italian context is still clearly characterized by a lower average level of digitalization compared 
to the most advanced European countries. But precisely in such an underdeveloped context, the 
pandemic has accelerated - in a sudden and unpredictable way - some dynamics that had occured 
for years. It has revealed the strategic importance of information and communication technologies 
(ICT), pushed digital transformation of businesses and public administrations, induced a change - on 
the part of individuals and organizations - of many habits and behaviors, making the importance 
and effectiveness of many tools, services and digital communication systems tangible. All of this has 
concretely accelerated the market's adoption of many services that DIGITAL360 has been offering 
for years and in which many resources have been invested - such as digital events, online 
communication, digital lead generation, remote advisory - and has made aware the importance of 
themes such as smart working, cybersecurity, industry 4.0, the development of digital skills, digital 
marketing, and remote selling - areas in which the Group has always operated.   

The healthcare emergency has therefore not only had a contingent impact on the business, but has 
encouraged its evolution towards a model that had already been in development for some time, 
accelerating its effects thanks to the greater digital sensitivity of the market and the greater need 
for innovative services. 

The results achieved by the Group in the first half of 2021 should be interpreted in this context: the 
significant increase in revenues from the most innovative, digital, remote and recursive services 
more than offset the decline in revenues from physical events. 

If the increase in innovative services is firmly established in the business of the Group, establishing 
groundwork for further growth in the future, the resuming of missed activities and events as a result 
of the current vaccination campaign could favorably give, in the near future, further impetus to 
revenues. 



 

 

 

 

 
Main events of the first half of the year 

The main events of the year are described below. 

§ At the beginning of the financial year, the conditions for the vesting of options under the 
DIGITAL360 2017-2020 Stock Option Plan, reserved for certain directors, employees, 
contractors and consultants of the Group, occurred. As a result of the Company's positive 
performance, the conditions for the exercise of the options were met and the final outcome 
of the plan was the grant of 1,068,270 ordinary shares, subject to their issue. 
 

§ In March, DIGITAL360 purchased for 180,000 euros a 90% stake in the share capital of 
Innovation Post S.r.l (IP), of which it already owned 10%, thus coming to hold all the shares. 
IP is the owner of www.innovationpost.it, a leading online magazine providing information 
and in-depth analysis of policies and technologies for digital innovation in the manufacturing 
sector, enabling the Group to strengthen its online positioning in the Industry 4.0 market. 
 

§ In May the call options on the remaining shares in ServicePro Italy S.r.l. ("ServicePro"), a 
full service marketing agency specialising in complex events and the management of 
demand and lead generation campaigns, and IQ Consulting S.r.l., were exercised. 
"("ServicePro"), a full service marketing agency specialising in the creation of complex 
events and the management of demand and lead generation campaigns, and IQ Consulting 
S.r.l. ("IQC"), an academic spin-off company active in the field of Industry 4.0 and Supply 
Chain Management, both already 51% owned. The price paid for 49% of the shareholding in 
ServicePro was a total of €4,025,000 (of which €1,500,000 was paid in newly issued 
DIGITAL360 shares). A portion of the price payment, amounting to €1,250,000, was deferred 
until 2022. The price paid for 49% of the IQC shareholding was set at a total of 402,200 euros 
(paid in full in newly issued DIGITAL360 shares). 
 

§ In June, a binding agreement was signed (and then closed at the beginning of July) for the 
acquisition of a 100% stake in CTMobi S.r.l.. The acquired company is based in Catania and 
is mainly active in the development of Cloud-based software solutions, User Interface & 
Experience Design services and the development of Cloud architectures (also thanks to its 
AWS-Amazon Web Services Select Consulting Partner status). For more than six years 
CTMobi has been a technology partner of DIGITAL360 Group, for which it has developed 
some of the main technological platforms at the basis of its business. The internalization of 
CTMobi's skills will allow, in addition to developing its commercial potential, to have an even 
stronger control over an asset - such as technology - which is fundamental for the 
development strategies of the companies of the Group; the price for the purchase of the 



 

 

Company was set at 690 thousand euros including the NFP and was paid at the closing for 
half in cash and the remaining half through the assignment of newly issued DIGITAL360 
shares. 
 

§ DIGITAL360's commitment and development were not only reflected in the excellent 
economic results achieved in the first half of the year, but also in the Group's social 
commitment: by becoming a Benefit Society, the company formalized its commitment to 
pursuing common good objectives. In May, therefore, at the proposal of the Board of 
Directors, the Extraordinary Shareholders' Meeting approved the amendment to the articles 
of association that provides for the adoption of the status of a Benefit Corporation. This 
change represents a stimulus to combine the goal of profit with that of common benefit. In 
a context that sees Italy at the center of a historic cultural change, in which digital innovation 
is the most powerful engine for development and modernization of the economy and 
society, DIGITAL360 wants to contribute to accelerating the digital evolution of the 
productive fabric and public administration, with specific attention to the sustainability and 
inclusiveness of this evolution.  

 
§ The Ordinary Shareholders' Meeting of April 2021 approved the proposal for the purchase 

and disposal of treasury shares presented by the Board of Directors. Among the main 
purposes of the resolution are to support the liquidity of the shares on the market to 
facilitate the regular course of trading and dispose of treasury shares, in line with the 
strategic lines that the Company intends to pursue, as part of extraordinary transactions. 
The authorisation is valid for 18 months and was granted in order to give the Board of 
Directors the power to carry out the purchase, in one or more tranches, up to a maximum 
total amount of Euro 1,500,000 and up to a maximum number of shares not exceeding 3% 
of the share capital. 
 

§ Due to capitalization of the company exceeding 40 million euros in May 2021 for three 
consecutive months, Borsa Italiana, at the request of the company, ordered the transition 
to the minimum unit lot as of May 17, 2021. This facilitates purchases of the stock, possible 
even with small amounts of money, consequently affecting the liquidity of the stock. 

 

Significant events after June 30, 2021 and business outlook  

 

In the months following the end of the first half of 2021, DIGITAL360 continued its path of 
developing revenues from digital and remote services. 

In addition to the good sales performance, commercial orders also showed signs of growth 
compared to 2020, suggesting a positive performance for the second half of 2021 and in line with 
the planned budget for the current year. 



 

 

The pandemic has profoundly changed the perception of the importance and urgency of digital 
transformation in businesses and public administrations, but also in political and institutional 
decision-makers, well-demonstrated by the Next Generation EU plan and the corresponding 
substantial funds made available by the European Union. It is therefore expected that some of the 
positive dynamics triggered in 2020 and continued in the first half of 2021 can hopefully continue 
in the coming years, leading to a significant, structural and irreversible acceleration in the adoption 
of digital services by businesses and public administrations. 

The Company's consolidated half-yearly financial report for the six months ended 30 June 2021 will 
be made available to the public in accordance with the terms and procedures set out in the AIM 
Italy Issuers' Regulations, and will be available on the Company's website, www.digital360.it Investor 
Relations section.  

The consolidated income statement, balance sheet and cash flow statement are attached.  

DIGITAL360's CEOs and Chairman will comment on the first half 2020 results during an investor call 
on 22 September 2021 at 10.30am CET, which you can register for via this link: 
https://bit.ly/3AqaMFN  

 

*** 

 

This press release is available on the Company's website at www.digital360.it. 

 

*** 

 

 

 

 

 

 

 

 

 

 



 

 

DIGITAL360 

DIGITAL360, a company listed on the AIM Market of the Italian Stock Exchange, has the objective of accompanying companies and public 
administrations in the understanding and implementation of digital transformation and favoring their encounter with the best technological suppliers. 
DIGITAL360 pursues this objective through two business units: one, called "Demand Generation" supports technology companies (vendors, software 
houses, system integrators, startups, etc.) in communication, storytelling, event management, and generating business opportunities. The other, 
called "Advisory & Coaching" is aimed at all companies and public administrations that want to undertake any kind of digital transformation. 
NetworkDIGITAL360, transversal to both Business Units, is the largest network of online publications dedicated to all topics of Digital Innovation. 
DIGITAL360 integrates a multidisciplinary and multicultural mix of professionalism̀ and skills thanks to analysts, journalists, consultants and experts 
in the digital world, united by a great passion and mission: digital innovation as an engine for the growth and modernization of our country. For 
further information: www.digital360.it 

Contact  

Investor relations 

Emilio Adinolfi         

Email: emilio.adinolfi@digital360.it   
Tel: +39 0292852801           
 
Press Office DIGITAL360: d'I communication 
Piero Orlando 
Email: po@dicomunicazione.it 
Tel: +39 3351753472  
 
 
Nominated Adviser  
 CFO SIM S.p.A. 
 Email: ecm@cfosim.com 
 Phone: +39 02303431  

This press release is for information purposes only and does not constitute an offer to the public or an invitation to subscribe for or purchase any 
securities in Italy or in any other country in which such an offer or solicitation would be subject to restrictions or authorisation by local authorities or 
otherwise prohibited by law. This press release may not be published, distributed or transmitted in the United States, Canada, Australia or Japan. The 
shares referred to in this press release may not be offered or sold in Italy, the United States or any other jurisdiction without registration under the 
applicable laws or an exemption from registration under the applicable laws. The shares referred to in this press release have not been and will not 
be registered under the U.S. Securities Act of 1933 or under applicable laws in Italy, Australia, Canada, Japan or any other jurisdiction. There will be 
no public offering of the Company's shares in Italy, the United States, Australia, Canada, Japan or elsewhere. 

 

 

 

 



 

 

 



 

 

 



 

 

 


