
 
 
 
 

 

Press release 

 
THE BOARD OF DIRECTORS OF DIGITAL360 S.P.A. APPROVES THE 

CONSOLIDATED FINANCIAL STATEMENTS AND THE DRAFT FINANCIAL 
STATEMENTS AS AT 31 DECEMBER 2021 

 
STRONG GROWTH IN RESULTS: TURNOVER UP 31%. PRO FORMA REVENUES1 POST 
ACQUISITIONS AT 41.4 MILLION (+57%). EBITDA IN SENSITIVE PROGRESS AT 6.9 MILLION 
(+38%), EBITDA PRO FORMA TO 8 MILLION (+59%).  NFP CREDIT FOR 3.1 MILLION. 
 

● Production value of €36 million, up 30% compared to the same period in 2020, and pro forma production 
value reaching €43 million, up 56%; 

● Consolidated revenues of €34.4 million, up 31% on 2020, and pro forma revenues of €41.4 million, up 57%;  
● EBITDA2 of 6.9 million euros, up 38% from 5.0 million in 2020 and pro forma EBITDA of 8 million euros, up 

59% from 2020; 
● EBIT and EBIT Adjusted3 pro forma equal to 3.6 and 5.8 million euros respectively, compared to 2.5 and 

3.3 at 31 December 2020; 
● Pro forma net profit and adjusted net profit of 2.0 and 3.9 million euros respectively, compared to 1.6 and 

2.3 million euros as of 31 December 2020; 
● Net financial position in credit of EUR 3.1 million, a clear improvement on the debt position of EUR -1.4 

million on 31 December 2020. 
 

Milan, 28 March 2022 - DIGITAL360 S.p.A. a company listed on the Euronext Growth Milan market, announces 

that the Board of Directors, which met today, examined and approved the consolidated financial statements and the 

draft financial statements for the year 2021, prepared in accordance with the Italian Accounting Standards (OIC). 

 

"The increase in revenues and margins in 2021 was particularly significant and was the result of both the significant 

organic growth and the acquisitions made during the year," says Raffaello Balocco, CEO of DIGITAL360. "We 

 
1 The pro forma figures consolidate the economic values of the subsidiaries for the entire year and not pro rata temporis. They 
are reclassified by management and are for information purposes only, as they are not audited. 

2 The EBITDA and EBIT ratios are not identified as an accounting measure in the context of national and international accounting 
standards and should not be considered as an alternative measure for assessing the performance of the group's operating 
results. 

3 Adjusted values are reclassified to neutralize the effects of amortization relating to consolidation differences at 31 December. 

 



 
 
 
 

 

achieved these excellent results, also thanks to the boost in Annual Recurring Revenue by subscription, which at the 

end of the year reached EUR 8.5 million with an increase of 33% compared to 2020." 

"The scalability of the business and the ability to contain costs in relation to the evolution of revenues has allowed 

us to grow margins higher than revenues, thus repaying the investments in technological innovation made in recent 

years that have allowed us to develop an innovative approach, based on proprietary assets (online portals, know-

how, technological platforms), which is revolutionizing the reference markets" - states Gabriele Faggioli, CEO of 

DIGITAL360. 

Andrea Rangone, President of DIGITAL360, says: "We believe that the excellent results and growth we have 

achieved can be replicated outside our country: the company has embarked on an ambitious path of international 

expansion based mainly on M&A, which should take shape with several acquisitions as early as 2022. In the 

meantime, we have also strengthened the management structure with the entry of important executives, with great 

experience in managing complexity." 

 

Main consolidated results for the year 

Seven acquisitions were made during the year, two of which were additions to companies that were already 51% 

owned at the beginning of the year and whose shareholding increased to 100%. The new shareholdings have 

significantly changed the consolidation perimeter, making it difficult to read the economic and financial data in 

comparison with the previous year. The acquisitions that, from the point of view of the new perimeter, had the 

greatest impact were in particular completed in the last quarter of 2021 and consolidated in the financial statements 

on a pro rata temporis basis, with a therefore still very limited impact on the economic result of the consolidated 

financial statements. Due to this inconsistency, the pro forma figures of the income statement were also shown, 

simulating the effect of consolidation as if it referred to the entire year. The pro forma data are therefore useful to 

better represent the management effects of the acquisitions on the Group's business and the overall dimensional 

impact of costs and revenues, increasing their significance also in view of the year 2022. 

Total revenues in the consolidated financial statements for the year ended December 31 2021 amounted to €34.4 

million, an increase of 31% compared to the same period in 2020, when they amounted to €26.3 million. Just under 

a third of the increase of €8.1 million was due to the contribution of the new consolidated companies, which 

accounted for approximately €2.5 million, and the difference (€5.6 million) to organic growth in revenues on a like-

for-like basis (+21% compared to 2020). 

Pro forma revenues of EUR 41.4 million were 57% higher than those recorded last year. 



 
 
 
 

 

The value of production in the consolidated financial statements amounts to 36 million, with an overall growth of 

8.4 million (+30%): of this, 2.7 million is related to the expansion of the perimeter. 

The pro forma production value is 43 million euros, up to 56% compared to 2020. 

EBITDA consolidated financial statements amounted to EUR 6.9 million, an increase of 38% compared to the figure 

recorded at 31 December 2020, when it was EUR 5 million. The increase of €1.9 million is 20% related to the 

contribution from the newly consolidated companies, which accounts for approximately €0.4 million, and the 

difference to organic growth. EBITDA on a like-for-like basis, i.e. without considering the effect of the new 

acquisitions, was €6.5 million, an increase of €1.5 million compared to 2020 (+29%, more than proportional to 

revenue growth, +21%). 

Pro forma EBITDA amounted to 8.0 million euros and increased by a good 3 million (+59%) compared to last year's 

result. 

EBIT consolidated financial statements amounted to €3.6 million at 31.12.21, an increase of 44% compared to the 

same period in 2020 (when it was worth €2.5 million), while Adjusted EBIT amounted to €5.0 million, an increase 

of 51% compared to the value reported at 31 December 2020 (it was €3.3 million). The effect of the new scope of 

consolidation weighs on EBIT by €0.4 million. 

With reference to pro-forma data, Adjusted EBIT reached 5.8 million euros at the end of the financial year, 76% 

higher than the 3.3 million euros of the previous year.  

Consolidated net profit increased to EUR 2.0 million (it was EUR 1.6 million in 2020). 

Adjusted net profit, measured on a pro forma 12-month basis, amounted to €3.9 million, 67% higher than the 

previous year (when it was €2.3 million). 

During the year, the Group's Net Financial Position (NFP) improved significantly, from 1.4 million (debt) at 31 

December 2020 to -3.1 million (credit) at 31 December 2021. 

It is worth mentioning that, at year-end, there was still a residual portion of the convertible bond (POC) issued by 

the company at the time of the IPO, maturing on 13 June 2022, in the amount of EUR 1.1 million. At current share 

prices (above EUR 4.00), the conversion option is still highly attractive, i.e. "in the money", which should 

significantly benefit the Group's NFP in the 2022 financial year. 

 



 
 
 
 

 

Consolidated shareholders' equity was strengthened, rising from €9.8 million at 31 December 2020 to €16.4 million 

at 31 December 2021. 

The following is a summary of the main economic, equity and financial indicators. 



 
 
 
 

 

 

 



 
 
 
 

 

 

In 2021, despite a still difficult economic context, due to the continuation of the pandemic, DIGITAL360 has seized 

the opportunities of a market - the digital one - that is still growing, where the adoption of many services that the 

Group has been offering for years and on which many resources have been invested - such as digital events, online 

communication, digital lead generation, remote (remote) advisory - is accelerating. 

It is in this context that the Group's results of 2021 should be interpreted.  The health emergency has not only had a 

contingent impact on the business, but has encouraged its evolution towards a model that had already been in the 

making for some time, accelerating its effects thanks to the market's greater digital sensitivity and the increased need 

for innovative services. 

The opportunities that have emerged thanks to the growth of the digital innovation market have pushed 

DIGITAL360 to broaden its scope of action, growing in Italy with new acquisitions and laying the foundations for 

development abroad, especially in those countries where there are better growth prospects. 

 

Main events of the year  

 
The main activities and investments for the year, as detailed and described in the Report on Operations, are as 

follows 

Investment in technological innovation 

● Launch of the PropTech360 portal, which provides in-depth information on the digital technologies that 

are transforming and innovating the real estate supply chain. 

● Development of a portal dedicated to 'space economy', with a focus on connectivity, infrastructures and 

applications beyond the boundaries of terrestrial use cases , and the first steps of development were taken, 

with a look at the launch of a Spaceconomy360 portal in March 2022.  

● Launch of the portal www.healthtech360.it dedicated to technologies and innovation for health, well-

being and quality of life.  

● Launch of InnovaciónDigital360.com, the Spanish-language portal that aims to showcase all the 

opportunities of digital innovation for Latin American countries and Spain.  

● Process engineering related to the Digital Marketing & Sales Engine; during 2021, the development and 

engineering of processes to support the delivery of Digital Marketing & Sales Engine services continued. 



 
 
 
 

 

● Launch of the GRC360 solution for the management of Model 231 compliance, a new software solution 

that enables companies to develop and manage organization, management and control models for the 

prevention of administrative liability arising from offenses under Legislative Decree 231/2001. 

● Development of the GRC360 solution for the management of ISO/IEC 27001 certification, to support 

companies in their needs to manage ISO/IEC 27001 certification on 'Information Security Management 

Systems'.  

● Development of the GRC360 solution for the management of compliance audits, for the revision and 

modernization of the software solution that enables different types of audits to be carried out and managed 

in the regulatory environment, from planning to the production of audit reports.  

● Launch of Feedback4You, a Web App to support the employee performance appraisal process within a 

company through a new Continuous Performance Management approach.  

● Development of EmpowerCare, an ecosystem of consultancy services to support healthcare players in the 

process of digital innovation, with various projects in the field of Telemedicine/Televisiting, Connected 

Care and Digital Reception.  

● Development of the Sustainability Support Service (ESG Rating), an advisory service to guide 

organizations to obtain and improve their sustainability profile and, consequently, their ESG 

(Environmental, Social and Governance) rating over time, also in relation to the regulatory obligations 

arising from Legislative Decree 26/2016. Investments made in Corporate functions.  

● Maintenance and updating of CRM, with the development of new dashboards and indicators which allow 

the effectiveness of the profiling tools on the DIGITAL360 Network portals to be monitored in real time. 

● Study and development of the Martech 3.0 platform, an innovative platform aimed at integrating a set of 

marketing and lead generation services. 

● Study and development of the Event360 platform, an innovative platform for the management and delivery 

of online events and webinars, which will be used both by companies of the DIGITAL360 group for the 

delivery of their digital events and by clients in self-service mode.  

● Robotic Process Automation (RPA) solutions are being studied and tested for the first time, with the aim 

of identifying repetitive processes that can be fully or partially automated using RPA platforms. The 

development of 'intelligent' software (so-called 'robots') has also been launched, with the aim of automating 

or supporting the first processes using this technology extensively by 2022. 

Stock option plans 



 
 
 
 

 

At the beginning of the financial year, the conditions for the vesting of options relating to DIGITAL360 2017-2020 

Stock Option Plan, reserved for directors, employees, collaborators and consultants of the Group, were met. 

The Company, upon the achievement of the objectives set by the Plan, served it through the issue of a total of 

1,068,270 ordinary shares, with a consequent capital increase of €534,125. 

During the year, the company also approved two new incentive plans based on options and a stock grant plan.  

Specifically, the following plans have been approved: 

▪ a stock option incentive plan for key Group personnel who play a significant role in the future growth of 

the business ("SOP Italia 2021-2024"); 

▪ a specific incentive plan for key people dedicated to the development of the international business 

("International SOP 2021-2026"); 

▪ issue of free shares reserved for the sellers of the company Effettodomino S.r.l. ("Grant Plan") with 

reasons provided by the investment agreement. 

All details of the stock option plans have been disclosed to the market and reported in the management report. In 

general, the mechanism that allows options to be exercised is linked to the actual creation of value for the company. 

Acquisitions 

Seven acquisitions were concluded during the year, for a total value of EUR 8.6 million, of which EUR 2.6 million 

still to be settled (vendor loan). The following represents a brief list: 

● In March, DIGITAL360 acquired Innovation Post S.r.l (IP), in which it already owned a 10% stake, thus 

becoming the sole owner. IP was the owner of www.innovationpost.it, a leading online news and 

information publication dedicated to policies and technologies for digital innovation in the manufacturing 

sector. This acquisition strengthened the Group's online positioning and its services in the Industry 4.0 

market, allowing, in particular, to strengthen its offer of recurring subscription-based services for "Digital 

Marketing & Sales Engine" also in the sector of manufacturers of machinery, robots, machine tools and 

industrial automation systems, in line with the strategy already undertaken to develop these innovative 

services outside the digital technology sector.	

● In May, the call option on the remaining shareholding of ServicePro Italy S.r.l. was exercised. 

("ServicePro") already held at 51% since 2018. ServicePro is a full service marketing agency specializing 

in the creation of complex events and the management of demand and lead generation campaigns. 



 
 
 
 

 

● Also, in May, the call option on the remaining stake in IQ Consulting S.r.l. ("IQC"), an academic spin-off 

active in the field of Industry 4.0 and Supply Chain Management, was exercised. ("IQC"), an academic 

spin-off company active in the field of Industry 4.0 and Supply Chain Management.  

● In July, DIGITAL360 acquired 100% of the company CTMobi S.r.l. (CTMobi) which is mainly active in 

the development of Cloud-based software solutions, User Interface & Experience Design services and IT 

architecture development. For more than six years, CTMobi has been the main technological partner of 

DIGITAL360 Group, for which it has developed some of the most important technological platforms on 

the basis of its business.  

● In October, the acquisition of a 51% stake in the companies Imageware S.r.l. (Imageware) and Hi-Comm 

S.r.l. was completed. (Imageware) and Hi-Comm S.r.l. (Hi-Comm), together defined as "Imageware 

Group". Imageware Group is one of the most prestigious and competent PR, marketing and communication 

agencies on the Italian scene. It operates in three main areas of activity: (i) Public Relations and Social 

Media; (ii) implementation of creativity and communication projects; (iii) organization of physical and 

digital events. 

● Also, in October, the acquisition of a 51% stake in the company ICT LAB PA S.r.l. was contracted. (ICT 

LAB). The company, established in 2015, is based in Rome and offers consulting services aimed at 

accompanying the digital innovation paths of Public Administrations (PA).  

● At the end of the year, DIGITAL360 announced the signing of a binding agreement for the purchase of a 

75% stake in the company Corecube S.r.l. ("Corecube"), which specializes in designing training courses 

for professionals. The acquisition has been finalized in early 2022.  

Benefit Society 
DIGITAL360's commitment and development were not only reflected in the excellent economic results achieved 

during the year, but also in the Group's social commitment: by becoming a Benefit Society, the company formalized 

its commitment to pursuing common good objectives. 

In May, at the proposal of the Board of Directors, the Extraordinary Shareholders' Meeting approved an amendment 

to the Articles of Association to adopt the status of a Benefit Company. This change represents a stimulus to combine 

the goal of profit with that of common benefit. In a context that sees Italy at the center of an historic cultural change, 

in which digital innovation is the most powerful engine for development and modernization of the economy and 

society, DIGITAL360 wants to contribute to accelerating the digital evolution of the productive fabric and public 

administration, with specific attention to the sustainability and inclusiveness of this evolution.  

 



 
 
 
 

 

The consolidated financial statements of the Company and those of the parent company for the year ended 

December 31 2021 will be made available to the public in accordance with the terms and procedures set out in the 

Euronext Growth Milano Issuers' Regulations, and will be available on the Company's website, www.digital360.it, 

in the Investor Relations section. 

The net result for the year of the parent company DIGITAL360 S.p.A. amounted to euro 1,778,742.  

The board of directors will propose to the shareholders' meeting to allocate the result of the budget as follows: 

- Euro 88,937 to the legal reserve; 

- Euro 1,689,805 as new. 

Lastly, the Board of Directors resolved on the proposal to amend the Articles of Association of DIGITAL360 

S.p.A., which are necessary in order to implement the provisions of the Euronext Growth Milan Issuers' Regulations 

on the subject of Tender Offers.  

The Board of Directors resolved to convene the Ordinary and Extraordinary Shareholders' Meeting for the approval 

of the financial statements for the year ended on December 31 2021 and for the amendment of the Articles of 

Association referred to in the previous point on 28 April 2022 on first call and on 4 May 2022 on second call. The 

notice of call will be published in accordance with the law. 

*** 

This press release is available on the Company's website at www.digital360.it. 

*** 

DIGITAL360 

DIGITAL360, a company listed on the Euronext Growth Milan Market, has the objective of accompanying companies and public administrations 
in the understanding and implementation of digital transformation and encouraging their encounter with the best technological suppliers. 
DIGITAL360 pursues this objective through two business units: one called "Demand Generation" supports technology companies (vendors, 
software houses, system integrators, startups, etc.) in communication, storytelling, event management, and generating business opportunities; 
the other, called "Advisory & Coaching" is aimed at all companies and public administrations that want to undertake any kind of digital 
transformation. NetworkDIGITAL360, transversal to both Business Units, is the largest network of online publications dedicated to all topics of 
Digital Innovation. DIGITAL360 integrates a multidisciplinary and multicultural mix of professionalism and skills thanks to analysts, journalists, 
consultants and experts in the digital world, united by a great passion and mission: digital innovation as an engine for growth and modernization 
of our country. For further information: www.digital360.it. 

Contact  

Investor relations 

Emilio Adinolfi         

Email: emilio.adinolfi@digital360.it                              



 
 
 
 

 

Tel: +39 0292852801  
 
DIGITAL360 press office: d'I comunicazione 
Piero Orlando 
Email: po@dicomunicazione.it 
Tel: +39 3351753472  
 
Euronext Growth Advisor  
CFO SIM S.p.A. 
Email: ecm@cfosim.com 
Tel: +39 02303431  

This press release is for information purposes only and does not constitute an offer to the public or an invitation to subscribe for or purchase 
any securities in Italy or in any other country in which such offer or solicitation would be subject to restrictions or authorization by local 
authorities or otherwise prohibited by law. This press release may not be published, distributed or broadcast in the United States, Canada, 
Australia or Japan. The shares referred to in this press release may not be offered or sold in Italy, the United States or any other jurisdiction 
without registration under applicable laws or an exemption from registration under applicable laws. The shares referred to in this press release 
have not been and will not be registered under the U.S. Securities Act of 1933 or under applicable provisions in Italy, Australia, Canada, Japan 
or any other jurisdiction. There will be no public offering of the Company's shares in Italy, the United States, Australia, Canada, Japan or 
elsewhere. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 
 
 
 

 

CONSOLIDATED FINANCIAL STATEMENTS OF DIGITAL360 S.P.A. 
 
 
 
 
 
 
 
 
 
 

 
  



 
 
 
 

 

 



 
 
 
 

 

  



 
 
 
 

 

 



 
 
 
 

 

 

 

Balance sheet Parent company Digital S.p.a. 

 
 



 
 
 
 

 

Profit and loss account Parent company Digital S.p.a. 

 


