DIGITAL 360

EMPOWERING INNOVATION

Press release

DIGITAL360 APPROVES SUSTAINABILITY REPORT

MILAN, 11 July 2024 - The Board of Directors of DIGITAL360 S.p.A., a Benefit Corporation, has
approved the two-year Sustainability Report (covering the financial years 2022 and 2023), the tool with
which the Group documents to its stakeholders its commitment to sustainability, indicating all activities
implemented to manage and improve its impact on the environment, the territory and people.

"DIGITAL360's mission has always been to support businesses and public administrations in digital
innovation, seen as the main enabler of sustainable and inclusive economic development, respectful of
the environment and resources, and capable of enhancing even the most fragile and marginalised
components of society,' says Andrea Rangone, President of DIGITAL360.

Listed on the regulated market of the ltalian stock exchange Euronext Growth from June 2017 to
November 2023, with a share price growth of 365%), DIGITAL360 exited the EGM at the end of 2023 with
the entry of the private equity fund Three Hills Capital Partners into the shareholding structure.

"Our commitment to sustainability has been further strengthened with the entry into the shareholding
structure of Three Hills Capital Partners, which is extremely attentive to this issue, and which has also
accelerated the Group's managerialisation process already underway," continues Rangone. Together
with the new shareholder and the new top management, we will set the new sustainability goals for the
coming years, aware that the main challenge will be to disseminate the culture of sustainability in all
corporate and organisational articulations, to lower it more and more into daily practice, and to identify
clear indicators to measure impact'.

In the two-year period under review, DIGITAL360 has grown enormously, from 41 million turnover and
340 people at the end of 2021 to over 115 million euro turnover and 1200 people at the end of 2023. The
Group is now present in 8 countries (ltaly, Spain, Portugal, Mexico, Colombia, Chile, Argentina and
Uruguay) and includes 40 companies. The reporting scope of the Sustainability Report includes the 15
core companies of the Group.

Below are some of the activities carried out and some indicators.

Governance. During the two-year period, DIGITAL360 carried out its first impact materiality analysis, the
result of direct and indirect discussions with key internal and external stakeholders, updated its
stakeholder mapping and mapped ESG risks as required by the Corporate Sustainability Reporting
Directive. Furthermore, it updated and enriched the Code of Ethics with the Policy for the Prevention of
Corruption, adopted on 12 December 2022, and the Group Procedure for the Management of Reports of
Violations (Whistleblowing).

People. The percentage of under-30s employed in 2021-23 is 54%. Female employees increased from
54% in 2021 to 56% in 2023. In 2023, the Group embarked on the path to achieve UNI/PDR 125:2022
certification. To this end, a Gender Equality Policy was implemented and an Equal Opportunity Steering
Committee was set up across the Group. Each employee received an average of 20 hours of training
each year. An annual people engagement survey (Happiness@work) was also introduced to measure
employee well-being and satisfaction.
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Digital culture. The Group is committed to spreading digital culture through all its channels: the many
online portals, used on average by 2.45 million unique users per month; the events, to which almost 300
thousand managers and professionals registered in the two-year period 2022-2023; the e-learning
platforms dedicated to training on digital innovation. In the two-year period, a clear editorial strategy on
sustainability and inclusion issues was also defined: in 2023 alone, more than 1,900 articles focused
specifically on these issues were published on the group's portals (including a dedicated magazine -
esg360.it).

The third sector. DIGITAL360 has invested in several social inclusion projects, aimed, in particular, at
facilitating entry into the digital world of work for people with fragility. It has developed projects aimed at
NEETs (young people who do not work or study), homeless or unemployed people, prisoners or ex-
prisoners, in collaboration with third sector associations, such as Caritas Ambrosiana, Fondazione S.
Carlo, Sesta Opera San Fedele, City Angels.

Environment. The Group maps and reports on its environmental impact, proposing digital solutions that
promote environmental sustainability. In 2022 it offset and neutralised CO2 emissions by supporting
internationally certified carbon capture or non-emission projects. Approximately 90% of DIGITAL360
professionals work in smart working and in the last year the Group has implemented more than 30
external projects to support this way of working that reduces the environmental footprint, facilitating the
reconciliation of private and professional life.

The Sustainability Report can be found at the following link

*k*

This press release is available on the Company's website at www.digital360.it.

*k*

DIGITAL360

DIGITAL360, a benefit company, aims to accompany companies and public administrations in understanding and implementing digital
transformation and to encourage them to meet the best technology suppliers. DIGITAL360 pursues this objective through two business
units: one, called "Demand Generation", supports technology companies (vendors, software houses, system integrators, start-ups, etc.)
in communication, storytelling, event management and generation of business opportunities; the other, called "Advisory & Coaching"
supports companies and public administrations in their process of innovation and digital transformation. DIGITAL360 integrates a
multidisciplinary and multicultural mix of professionalism and skills thanks to analysts, journalists, consultants and experts in the digital
world, united by a great passion and mission: digital innovation as an engine for the growth and modernisation of our country. For further
information: www.digital360.it
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